Transcript – The Prince launches the Wool Project
John Thorley, John Thorley, Chairman of The Prince’s Wool Project:  My name is John Thorley, and I am Director of Pastoral Alliance NSA, but more particularly today I am Chairman of The Prince’s Wool Project.
We are at a stage in the affairs of the wool business where unless we can get more money into it, we will lose wool production, it is that serious.  Now that is an issue which I know The Prince has taken very much to heart, and the great interest that he takes in the hill and upland flocks particularly, means that unless we can really get the economics working in a more positive way, then there is a great likelihood that we will lose a significant part, not only of the production of these remote farms but the people will move from them as well.  Now against the background of a growing population, the need for more food, the need for natural production of fibre, we take the view that to lose wool production would be a really serious, desperately serious loss not only to the country but to the world.

So all of that put together, has stimulated a great number of people to come together, from many, many countries – from New Zealand, Australia, I have spoken to a lady this morning from Italy, another gentleman from America, and everyone is really getting behind this, in order to make wool the fibre and the textile which we know it can be. 
The Prince of Wales:  The sad truth is that around the world, farmers are leaving sheep production because the price they get for their wool is below the price of actually sheering it.  And you might wonder why this is a problem, why should we be concerned?  Is this not just a case of market forces in operation?   Does it really matter at the end of the day, if wool is replaced by man made alternatives?  Well, you will not be surprised to hear that I do think it matters a great deal.  The idea, as I am sure others will describe in a minute, is to explain the benefits of wool to the customer in a simple and creative way so that they appreciate the impact of the decisions they make.  And I am delighted that the Project includes some of the world’s leading fashion designers, retailers and wool growers and I am particularly excited by the plans for a Wool Week in September.

Dominic Fry, Communications Director, Marks and Spencer:  Hello, I’m Dominic Fry, I am the Communications Director for Marks and Spencer and we are here today for the launch of the Wool Project because we were one of the first retailers to pledge our support.  We view this very much as a wake-up call I think for farming and for the wool industry as a whole and we will be looking at ways in which we can make the benefits of wool much more obvious to our customers going forward.  Very much looking forward to Wool Week in September and hopefully we will be playing an active part in that and grateful to The Prince of Wales for kick-starting this project and providing, as is often the case, a catalyst for common sense.
David Brittain, Buyer (Furniture) John Lewis:  We already deal a huge amount in wool, we sell many products that use the material, and there is a huge amount more that we could be doing in the UK to promote it.  It fits very neatly with where we are as a business and how we communicate to our customers, and the most important thing for us coming out of this would be able to re-explain and re-communicate the benefits of wool to people so that they can really understand the material more.

Fiona Caulfield, Buyer (Bed Linen) John Lewis:  In bed linens we already have a wide range of products already using wool.  We are about to introduce a wool duvet, we have wool mattress toppers, and lots of top of bed blankets and bedspreads all made from wool.  It is a great product, it is fully breathable, it repels dustmites, great in summer or winter or combined together to create extra warmth.  It’s a great product.  I have got one on my own bed, I have got a duvet and a mattress topper and I love both of them they are fabulous!

Nicholas Coleridge, Director of Condè Nast and Campaign Manager of The Prince’s Wool Project:  The first objective is to try and launch an exciting customer facing Wool Week, probably held in the first week or the second week of September, this year 2010.  For one week wool will be give a major push everywhere simultaneously.  We want to thrust wool into the public consciousness, we want consumers to think again “Ah yes Wool!” I would much rather buy a jersey made of real wool, rather than a synthetic one which will attract static.  And while I am about it, I would rather order a proper woollen carpet for my sitting room rather than a synthetic effort which will be worn very quickly with footfall around the doorways, and then end up in landfill, stubbornly refusing to biodegrade.  As the late John Lennon almost put it:  All we are saying is “Give Fleece a Chance”.
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